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The Marketing Cycle
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Media Choices

bookmarks library publications
newsletters Twitter
Facebook
advertisements Pinterest
Instagram
speeches
news releases
events YouTub
podcasts outube
flyers word of mouth
website
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iPhone

S U p pO rt Communities Contact Support

Welcome to Apple Support

We're here to help.
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Branding

sl Hartford
m ~ay Public Library

A place like no other.

(@ your library
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Branding — Basic Elements

* Logo
* Typefaces, fonts, sizes, page placement, proportions
* Adapt to apply everywhere:

* Website

* Print materials

* Signhage

* Business supplies
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Posters, Flyers, Bookmarks

* Small or tight communities

* Offices and groups for your target audience

* In-house use — regular users

* But be systematic — keep current, know where they are
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The “Press”

* Media releases

* Photo opportunities

* Editorial boards, opinion leaders
* Personal relationships
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Your Website

* Remember the brand

* Easy to navigate

* “Above the fold”

* Rich and deep — an exciting adventure
* Remember mobile
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ARLINGTON \\
PUBLIC LIBRARY

Explore Collections Research Services Events

Browse New Browse All

Kids & Teens
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Freedom
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10,000 Readers - A Summer Reading
Record!
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My Account Locations en Espaiol Contact Us

New York
Public
Library

O CETS ANEW LOOK > »

¥ Catadog

Heyword - m
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Locations & Computer
Hours Avaidability
Nt

gk Us Hoom GroupFingder

Hesarvations

“My little girl first came . Webcams WolfwWalk

The Library Sheo E-Newsletters

About NYM Meda Center

NC State Full Website
Mobile Web
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Think

* How’s your library brand? Is your logo consistently used?
Have you gone so far as to develop style sheets and
signhage, even considering intangibles such as “look and
feel?” Talk this over with your staff!

* How much time do you spend developing print materials vs.
online materials? What is the return?
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FLORIDA DEPARTMENT Of STATE

Rick Scott, Governor
Ken Detzner, Secretary of State
Florida Department of State
Division of Library and Information Services

This presentation has been funded under the provisions of the Library Services and Technology Act from the Institute of Museum and Library Services. Florida’s LSTA program
1s administered by the Department of State’s Division of Library and Information Services..
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